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Architect ‘Dennie’ Smith Draws Success in Commercial Real Estate
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Architect Cheryl "Dennia™ Smith has quite a lew qualiies that chent Charlie Abdl says make her a real go-getter — sha's incredible with business
development and relabonshp-building, and she's a redhead.

“Her claim to fame is not just being a greal architect; she's an incredible planner,” said Abdi, president and chiel executive officer of San Diego-
based Finest City Realty Advisors. “The real creativity for architects is how they design thedr features. She's good at doing site planning and has a
multilude of difterent designers. so her buildings don't all look alike. Sha's highly regarded in the industry.”

Smith, president of Smith Consulting Architects, or SCA, in San Diego and Palm Desen, has designed 10 projects for Abdi, including the
Carisbad Spectrum, which includes a 325,000-sguare-loat office building and 75,000-square-ioct research and developmant center.

“Thie buyer came in and changed the color,” Abdi said, "It looked greal bafore and I looked great afer. R wasn't because of the color; il was
because the archilecture stands the test of fime. Smith and her firm desbgned a modem buiding with an an deco companent, I represents the
past, present and future,”

Collnborative Projacis

For Thomas Smith, president and CEO of San Diego Real Estate Investiman! Sorp, in Rancho Santa Fe, hiring Sméh and her firm was a wise

SCA has designed three projects for Thomas Smith and his Bitmore Holdings Pariners, including an 87, 500-square-foot mdustrialicondo project
in Dfay Mesa called Bitmore al Dcean View Hills.

“Ir's a superior design for its type of progact,” ha said, “The lines, the paint scheme, the landscape plan, the intanor design components and color
choecas are supanor, They took a fundamental industrial project and made It into an institutional grads asset because of the quality of the design.

“They gave us low-cos! matenals that created a high-and finished look on the ineriors, which allowed us 1o olter significantly more values 1o our
buyers,” he added. “The quality of that design should help us achieve a higher price per square oot for the project”

SCA iz also designing a 12-building, 106,000-square-loot olfice park in Bressi Ranch in Carisbad called Bitmore at Bress| Ranch

Thomas Smith said the project will be distincive lrom oiher Carisbad developmants with &s campusiike site plan, which s designed to create a
walooming anvironmant for fulure cwners and thair employess 1o come 1o work,

The Bressi Ranch project will connact via intemal paths and courtyands and will be accented with sublla lountains, and outside seating and dining
areas placed throughout the campus.

The buildings will have dry-stacked ledge stone on the exterior walls and will be further accented with bronze aluminum on the towers. The
buddings will also include extensive placements of bronze glass.

The development, scheduled for complation this year, will also include more than 150 separale spocies of trees, plants and shrubs.
“Smith and her team kstenad very wall, so thay cauld understand the vision of wha! we are rying to create,” Thomas Smith said,

Other projects SCA has designed lor Thomas Smith and his partners include Biltmore on Palomar, g 85,000-square-foot office building, which will
house a 24 Hour Fitness and health club. SCA is also designing a 163 000-square-foot indusirial park in North Las Vegas for Ken Salerdos,
principal of 51. Croix Capital real estats investment firm, with whom Thomas Smith will partner in the venture.

*Dennie has an impéccable reputation with the brokerage community, the dévelopmant community and with the construction and contracting
community,” Thomas Smith said, "Sha bullt hor firm with a clear vision and tons ol hard work. To my knowledge. she is tha firs! woman in San
Diego 10 etan an architectural firm on har own indintive through hor ability 1o busld long-term professional and personal relationships.

“She was willing o enfer a male-dominated industry and carve a strong nicha for herself basad on har talent and ability 1o dellver with a
substance and a strong sense of urgancy.”

Starting On Her Own
Smih launchad har firm in 19688 bacauss sha coulkdn't ind A job attér moving to San Diego fram Nowport Beach.
“Mwasn't easy lor a few years,” she said *1 got lucky with somae chents and comnacts and people who helpad ma.”

Smith's first project was from a client of hers in Newport Beach called Bay Development Corp. She designed the Bay Technology Center in
Carisbad for the firm, which ended up not building the project. However, Smith weni through the planning and permitting procass with the city of
Cansbad. which gave har an Gn" with the city,

=mith also bégan building & rapport with local real ssialae brokers,

“In terms of my strateqy. | target brokers,” Smith sald, “They see the project first. | thought I | could team with a broker and do some free site
planning and show them thal | knew whal | was doing, they woulkd work with me. It's very much a relationship business.”

Smith’s sacond project was designing a 180.000-sguare-foot building for Science Applications Intemational Corp. The job that reslly catapulled
her career was designing a 200,000-square-foot buikding in Carsbad in 1891, which enficed Callaway Golf Co. to move its headguarters 1o thal
city.

Busy Stall

The privataly hald SCA, now known as one of the moat prograssive architactural firma in the region, has a staff of 35 thal constantly stays busy.
One recent project for the firm was 3an Diego-based Gen-Probe Inc.'s new 544 million, 291 ,000-sguara-fool Ganalic Center Drive office and
laboralory facility. The energy-afficient building will include amenibes such as on-site lennis and basketball courts, and a lully equipped finess
canlar.

Smith sakl such amenmes are necessany 1or lnge compamnes o recrul and retain quakly Wworkens,

“Over the years compamies have become more employee-conscious.” she sakd. “Companses now warnt you 10 dessgn baskelball courts and
cafeterias and a lot of extanor amenities.”

Smith sakd developers, city bullding departments and the general public have also become savvy with building designs, boosting thair
Bxpactations.

“Not only does a building need 1o be markatable bul # alse needs 1o have curk appeal, and also be within the budgel,” she said. "People don
wanl a straight box. Thay wan! articutation. A ol of new propories ans going next (o résdential nalghborhoods so thay nesd to complamant the
aren. Wa'ro challanged with coming up with mare innovalive solutions than 10 1o 15 years ago.”

Smith and hor team have ovarcoms that challenge

We've been fortunate al keeping clients happy and providing the nght amount of customer service,” she said. “Problems always come up. 1's
how you hamdke the siuation thal keeps you and a project successiul™

While Smith has estabishod firm roots in San Diego, the reality s thene's only 80 much more room for devsopmant in 1he region, 8Ne said. To
remiaen compatitive in the industry, Smith has branched out har fem to ditferent areas, sech as Palm Deser and Texas

*'s nol sasy 1o stan business in other locabons, 5o it will take a lair amount of work to be in differant markats,” Smah said. “It's easy 1o do the
work; it"s maore difficult 1o really know the people and have them trust you, especially if you're trom out of fown. It has taken awhile to prove that
wi dre committed o those areas.”

Smith, who recerved her bachelor's degree in architeciure from Arizona Stale University, began had carear as a dralisperson for Haver, Munn and
Caollamer in Phoenix, Smith, named one of “Southem Callomia's 50 Mos! Poweriul Women in Commarcial Real Estate” by Feal Estale Southem
Caldomia Magazine, has served as a designar for Schwenn and Associates architecture firm in Phoenix and director of Strock Architects in
Newport Beach

Dunng hier 25 years n the archifecture and design field, Smnh, who hails from Birmngham, kSiche, said o be successiul i this industry, you need
io dedscate your lile o il

*¥ou have to really enjoy what you do,” said Smith, who even fakes the ime io make breakdast for her enfire staff bwice a year. "It's nol an B-to-5
job. Is pratly much & constan deal. You have 1o be able o be ouf and mest people in the evenings and promote your business. You nasd 1o be
ihana i the morming when people noad things. it's a tough busimess. “Consfruction moves quickly and you'ne tafking aboutl big amounts of manay
changing hamds. You have 10 be quick, motivated and always on the go. A lof of people ook at guality of lite riher than success. Poopke wan!
sucoess but thoy don'T want 1o pul the b in.”

Smith has cerainly paid her dues.

Andrea Siedsma iz a frealance wiiler for the San Diego Business Jourmal
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